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TERMS AND CONDITIONS 

THE MUSIC RUN 2026 x AFFIN CAMPAIGN (“T&C”) 
 

1. The following terms and conditions apply to The Music Run 2026 x AFFIN Campaign (“Campaign”) 

organised by Affin Bank Berhad (“the Bank”). 

 

CAMPAIGN PERIOD 

 

2. This Campaign will commence from 1 February 2026 until 6 April 2026, both dates inclusive, or  

        such other period(s) as may be determined by the Bank from time to time (“Campaign Period”). 

 

DEFINITION 

 

The following words and expressions shall have the following meaning, unless the context 

otherwise requires: 

 

3. “CASA” refers to the customer’s Current Account and/or Savings Account opened and maintained with  

the Bank. 

 

4. “Monthly end balance” or (“MEB”) refers to the end-of-month balances as at 6 April 2026 (for customers 

who participate from 1 April to 6 April 2026). 

5. "New Fund” refers to cash, Interbank transfer which includes Interbank GIRO (IBG), Instant Transfer 

and DuitNow, new funds received via telegraphic transfer from other banks, local cheque or banker’s 

cheque issued by other banks deposited into any CASA/-i of the Bank, excluding internal fund transfers 

between AFFIN accounts. 

 

6. “New-to-Bank” or “NTB” is defined as an individual customer(s) who do not have any existing accounts 

and/or financial relationship with the Bank. 

 

7. “Existing-to-Bank” or “ETB” is defined as an individual customer(s) who have an existing account and/or 

financial relationship with the Bank. 

 

ELIGIBILITY 

 

8. This Campaign is open to NTB and ETB individual customers, including employees of the Bank 

        ("Eligible Customer(s)"). 

 

9. The following persons are NOT ELIGIBLE to participate in this Campaign:- 

a. Customers who have committed, or are suspected of committing any fraudulent, unlawful or 

wrongful acts in relation to any facilities granted by the Bank; or 

b. Customers who have been adjudicated bankrupt (whether pursuant to a petition by the Bank, or 

other financial institutions, or by any third party) or who are subject to any bankruptcy proceedings 

at any time prior to or during the Campaign Period; or 

c. Customers whose accounts are delinquent or conducted in an unsatisfactory manner, as 

determined by the Bank during the Campaign Period; or 

d. Non-individual customers, i.e., sole-proprietorships, partnerships, corporate entities, associations, 

clubs, schools and/or societies. 
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CAMPAIGN MECHANICS  

 

10. Eligible Customers must open or maintain the following Conventional Current Account (“CA”) and 

        Conventional Savings Account (“SA”) with the Bank as specified below: 

 

Conventional CA Conventional SA 

i. Basic Current Account 

ii. Individual Current Account 

iii. AFFIN Gold  

iv. AFFIN Gold 2 

v. AFFIN Plus  

vi. AFFIN AVANCE™ Savvy  

vii. AFFIN INVIKTA™ Account 

viii. AFFIN DIVENTIUM Current Account 

ix. AFFIN Kenyalang Current Account 

x. AFFIN Kinabalu Current Account 

xi. AFFIN Selangor Current Account 

xii. FINTURA Spend 

xiii. All Savings Account Payroll 

i. Basic Savings Account 

ii. Ordinary Savings (Passbook based)  

iii. Statement Savings  

iv. AFFIN eSaver  

v. A1addin eSaver 

vi. AFFIN Gold 

vii. AFFIN Gold 2 

viii. AFFIN DIVENTIUM Savings Account 

ix. AFFIN Kenyalang Savings Account 

x. AFFIN Kinabalu Savings Account 

xi. AFFIN Selangor Savings Account 

xii. FINTURA Savr 

xiii. All Current Account Payroll 

 

11. To participate, Eligible Customer(s) must meet all criteria outlined in Table 1 below  to qualify for a 

chance to win a ticket to The Music Run 2026 (“Ticket”). 

 

Event Name The Music Run by AFFIN, Kuala Lumpur 2026 

Event Date  18 April 2026 

Venue National Stadium Bukit Jalil 

 

Table 1: 

 

NTB ETB 

1. The Eligible Customer must open a CA 

or SA with a minimum initial deposit of 

RM250 and maintain the balance of at 

least RM250 until 6 April 2026. 

1. The Eligible Customer must top-up a deposit 

of RM250 into their CA or SA and maintain the 

balance of at least RM250 until 6 April 2026. 

                                                                AND 

 
2. Eligible Customers are to download and activate AffinAlwaysX mobile app, available on App  
    Store, Google Play Store, or Huawei AppGallery. 
 
3. Eligible Customers must register for The Music Run 2026 via AffinAlways.com/tmr 

 

 

12. The sources of funds that are placed under this Campaign shall be from the New Funds only. 

 

PRIZES 

 

13. Eligible Customers who meet all criteria in Table 1 will receive the prizes listed in Table 2 on a first  

       come, first served basis, limited to the first three hundred (300) Winners and subject to availability. 
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Table 2: 
 

Participating 
Accounts (Conventional) 

Prizes Number Of Winners 

All CASA 1x  Ticket 
300  Winner(s) 

FINTURA Spend 2x  Tickets 

 

 WINNER SELECTION 

 
14. Ticket entitlements of the Winner(s) are awarded separately for each category:  

• one (1) ticket for CASA; and  

• two (2) tickets for FINTURA Spend. 
 
15. Winner selection shall take place within two (2) weeks from the end of the Campaign Period. 
 
TICKET REDEMPTION 

 
16. The Bank will notify the Winners via their registered email and Short Message Service (SMS) with 

instructions to redeem the promo code through The Music Run’s official website. 
 

17. “Winner(s) will be disqualified for the following reasons: 
(a) The Winner(s) fail to maintain the minimum RM250 balance throughout the Campaign Period  

and before the Ticket Redemption; 
(b) The account is closed, frozen, or blocked for any reason within the Campaign Period. 

 
18. In the event a winner is disqualified, the Bank reserves the right to select another Eligible Customers 

starting from the top of the reserve list. The routine will be repeated until the determination of the winner is 
concluded. 
 

19. The Run Pack (being the official race kit for the Event) may be collected at Menara AFFIN, Lingkaran TRX, 
55188 Kuala Lumpur. Selected Winners are required to collect their Run Pack on 11 and 12 April 2026, 
between 10:00 a.m. and 8:00 p.m. 

 
20. All Ticktes are non-transferable, non-exchangeable and cannot be redeemed for cash, in full or in part. 
 
21. In connection with the claiming or redeeming of the Tickets, the Bank reserves the right to request proof of 

participation and valid identification from each winner, failing which the Bank reserves the right to disqualify 
that Winner and forfeit the Tickets awarded to that Winner. 

 

GENERAL TERMS AND CONDITIONS 
 

22. By participating in this Campaign, the Eligible Customer(s) agrees to be bound by these T&C, including 
any amendments or variations made hereto. 
 

23. This Campaign is subject to these T&C, the “Generic Terms and Conditions Applicable for All Deposit 
Accounts/Products/Services (“GTC”) and the terms and conditions of the Music Run. In the event of any 
inconsistencies or discrepancies between the GTC, Music Run’s T&C and these T&C, these T&C shall 
prevail only insofar as they are relevant and applicable to this Campaign. 

 
24. This Campaign ends on 6 April 2026. However, the Bank reserves the rights to change, amend and/or 

modify any terms of these T&C including the Campaign Period, wholly or in part, from time to time, by 
giving twenty-one (21) calendar days’ prior notice, to the Eligible Customer(s). Such notice will be posted 
through AffinAlways.com. 

 
25. The Bank will not be held responsible or liable for: 

(a) any inadequate, damaged, or defective goods and/or services supplied by Fresh Events Asia 

Sdn. Bhd. (the "Organiser"), or any dispute between the Eligible Customer(s) and the Organiser; 

(b) any actions, claims, losses, damages, costs, charges, and expenses which the Eligible 

Customer(s) may suffer, sustain or incur by his/her participation in this Campaign except where 

such actions, claims or losses are directly caused by the Bank; and  
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(c) any default of its obligations under this Campaign due to any force majeure event, which includes 
but is not limited to acts of God, war, riot, lockout, industrial action, fire, flood, drought, storm, 
pandemic, epidemic or any event beyond the control of the Bank. 

 
26. By participating in this Campaign, the Eligible Customer(s) agrees to regularly access the Bank’s website 

at AffinAlways.com to view these T&C and stay updated on any changes or variations. 
 

27. These T&C, including any amendments, deletions, or additions, shall prevail over any provisions or 
representations contained in any other promotional materials advertising this Campaign, only insofar as 
they are relevant and applicable to the Campaign. 

 
28. Eligible Customer(s) confirms that he/she has read, understood, and agreed to be bound by the Bank’s 

Privacy Notice, available at the Bank’s branches or on the Bank’s website at AffinAlways.com. Unless the 
Eligible Customer(s) expressly opts out by contacting any of the Bank’s branches, the Bank may market 
the products of AFFIN Group (as defined in the Privacy Notice) or those of its associate/affiliate companies 
to the Eligible Customer(s). For the avoidance of doubt, the Eligible Customer(s) agrees that the said 
Privacy Notice shall be deemed to be incorporated by reference into these T&C. 

 
29. These T&C shall be governed by and construed in accordance with the laws of Malaysia, subject to the 

exclusive jurisdiction of the Malaysian Courts. 
 
30. Any cancellation, termination, suspension or extension to this Campaign or the Campaign Period shall not 

entitle the Eligible Customer(s) to any claims or compensation against the Bank for any losses or damages 
suffered or incurred as a direct or indirect result, except where such losses or damage sustained are 
caused by the Bank’s negligence, default or breach. 

 
31. The Bahasa Malaysia version of these T&C is available at AffinAlways.com. If there is any inconsistency, 

conflict, ambiguity or discrepancy between the Bahasa Malaysia and English versions, the English version 
will prevail. However, if the Eligible Customer(s) requests and the Bank acknowledges in its records that 
the Bahasa Malaysia version shall govern the operation of this Campaign, then the Bahasa Malaysia 
version shall prevail. 

 
32. If photographs are taken pursuant to this Campaign, they may be used for the Bank’s internal or external 

publication. If the Eligible Customer(s) is under the age of eighteen (18) years old, the parent or legal 
guardian must own the copyright of the image and warrant to the Bank that all relevant consents of third 
persons contained in the image have been obtained with respect to its use and publication. 

 
33. The Bank’s decisions on all matters related to this Campaign shall be final, conclusive, and binding on all 

Eligible Customer(s). No further correspondence or appeals to dispute the same will be entertained. 
 
34. CASA is protected by Perbadanan Insurans Deposit Malaysia up to RM250,000 for each depositor. Affin 

Bank Berhad is a member of PIDM. 
 
35. The Eligible Customer(s) is reminded to read and understand these T&C. If there are any terms in these 

T&C that the Eligible Customer(s) does not understand, they should seek independent advice and/or clarify 
with the Bank’s representative. 


